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Manager

The LiveEngage platform is the
industry leader for conversation
management at scale.

My Connections

Your workspace for connecting with consumers. View, search and sort through your current and past connections.

LATEST URGENT a Jasper Smith PAGE NAVIGATION N PRE DEFINED CONTENT VISITOR INFORMAT|
User Focus: Used by the
largest call centers in the Jasper Smith low - .
5 a . 5 . Hi. | ha blem with mv bill. | Now - 1 min 12 sec [ (122) @ (16) Jasper Smith
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real time. To dESigﬂ for so Let me check it and | will get back to Secure Forms

Michael Smith 13:21 am you in the next 30 minutes. 9:01 am - 15 sec
How do | get the code from... v

many personas, | spent a lot
of time with the users in call

centers, to learn first hand ‘ Jane Grahm 11:38 am Section:  Electricity
. . - Hi, can | get some help? Hi, | have a problem with my bill
how to simplify each step of

E Credit card form
their routines. ‘ Nadia Black 12:38 am B Formno.2
B
B
B

Title: LE test page

Formno. 1

Can you help with something... #01am - 24 sec

=l Title: LE test page

Submitted
Danny Iman Saturday : Section:  Electricity

Roles: As head of product | How do | get the code there...

design, | was responsible for

driving product concept AdiBineal e 9:01 am - 1 min 59
gp Pt Hi, can | get some help with... o vham - imin oz sec
creative direction, creating the Title: LE test page
design system, UX, and user S — - -
research. | took a hands-on
approach to creating the Ul
elements, directing the team
on user research, and using
the design system to create

widgets and function screens.
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User Focus: Agents

For agents the Ul must be
super simplified, prioritizing
conversations and creating
hierarchy on the queue.
Second: access to extra
information to support
interactions do via widgets,
such as: user history, product
info, and Commonly used
answers.

User Focus: Call Center
Managers

Managers need to access to
real time performance and
sentiment data, and have the
ability to “jump in" to help
overloaded agents. Managing
and inspecting general agent
load over time.

User Focus: Program
Directors

Their main need is access to
real time data, such as
performance data, hot topics,
and conversion rates. With
that the ability to visualize
and generate reports, which
were presented in beautiful
graphics.
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> Web Chats

App Connections General

Your workspace for connecting with consumers. View, search and sort through your current and past connections FAQs
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User Focus: Immediately
upon release users showed
great interest in taking the
conversations to their
physical stores, so creating a
mobile version of the
LiveEngage messenger was
the natural move. To make a
light version of the system |
chose to focus on
conversations only, with
widgets and reports
accessible under a menu.

Roles: My role here was to
direct the design team to use
the design system we created,
combined with iOS best
practices. And at a second
stage conduct user research
first hand at the brick-and-
mortar stores.

1:43 100% .. \
@ Philip Reid =
5 WhatsApp -

Philip, hope you are well.
We've adjusted our hours to
9am-5pm. Your pickup order
will be available at 9am.

wil Carrier &

Conversations
Al

1 New conversation
| to Philip

Philip Reid Q
“Q Do you have any questions o 10m Thanks. Do you have small
Mine desks in stock?
512673199-1?1121 don't see 2m Yes, here’s our smallest desk._

Ralph Carr
M ll'
4

@ Alex Harris Q
9 Till when are you open today? -16m

Emily Coleman

Mike Lee .
" That would be perfect. o

Mine Do you have any questions
you like to buy it now il ?

Conversations &

Q Search

EZ Home School Desk - $4

Incoming: 1

Philip Reid
rv‘..‘ vou have anv questions «
(267) 748-4410 Mine
Would | be able to edit my order? 42m

T

Mine D, )
@ Alex Harris |
'© N

Till when are you open today?
Mari Clanton .
WOW! Thanks! 47m Emily Coleman

Jake loe
0 (352) 456-7594
4 .
hat would be perfect

m (267) 799-1512

I'hat would be perfect 28m

v Home
(352) 456-7594 1

Russell Fox




Conversational
Website:

Goldman Sachs

The Conversational website is a
unique patent-awarded interface
model. On which the center of
the Ul is a conversation with the
Al, which drives the supporting
visual content presented on the
larger area.

User Focus: The core concept
is Instead of making the user
search and learn how to use a
website, we start a
conversation and
simultaneously present
suggested content. As the
user interacts, the content is
molded around them.

Roles: | created the whole
concept, Ul design, product
specifications, UX, and
development direction. | also
formatted the project to be
ready for patent application,
and registered the patent with
the IP attorney teams.

m . Welcome to Marcus!

Also you can say ‘start’ #&

to go ahead start a loan

process in 3 simple steps,

or in the meantime learn

more about the ‘types’ &
m of loans we have.

And any point you may

also type “agent,” and I'll
m connect you to one. &

o Personal Loans With No Fees Ever

Here are a few of the
loan options:

Marcus:

No-fee
Personal Loans.

Marcus® Loan Calculator
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. Welcome to Marcus!

Also you can say ‘start’ '35
to go ahead start a loan
process in 3 simple steps,
or in the meantime learn
more about the ‘types’ &
of loans we have.

And any point you may
also type “agent,” and I'll
connect you to one. &

o Personal Loans With No Fees Ever

Ever.

Marcus:

BY GOLDMAN SACHS~

Here’s how it works

Get personal loan options in as few as 5 minutes.

l

Tell us about yourself.
We'll customize your
personal loan options based

on your input.

Personal Loans With No Fees.
Ever.

Choose your personal loan.
Explore your loan options,
and pick one that suits your

budget and time frame.

Complete your application.
Add a few details to verify
your identity and finalize
your personal loan

application.

Personal loans from Marcus.

Loans up to APR as low as NO fees

$40,000 6.99% Ever.

Rates range from 6.99% to 23.99% APR, and loan terms range from 36 to 72 months. Only
for the lowest rates and longest loan terms. Rates will generally be higher for longer-term
Rates will generally be higher for longer-term loans

Find my loan options

Don't just take
our word for it.

Personal Loans With No Fees.
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Marcus:

BY GOLDMAN SACHS~

No-fee Personal Loans.
High-yield Online Savings.
Make money yours’.

Personal loans from Marcus.

Loans up to APR as low as N o) fees

$40,000 6.99% Ever.

Rates range from 6.99% to 23.99% APR, and lcan terms range from 36 to 72 months. Only

for the lowest rates and longest loan terms. Rates will generally be higher for longer-term
Rates will generally be higher for longer-term loans.

< Welcome to Marcus!

Also you can say ‘start’ g
to go ahead start a loan
process in 3 simple steps,
or in the meantime learn
more about the ‘types’ &
of loans we have.

And any point you may
also type “agent,” and I'll
connect you to one. &

o« Personal Loans With No Fees Ever
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Here are a few of the
loan options:

Marcus

No-fee
Personal Loans.

Marcus® Loan Calculator

UNITED STATES
PATENT AND TRADEMARK OFFICE

Personal Loan Calculator: Calculate your
savings

You could save money and pay off higher interest credit card balances faster with a loan from Marcus.

Enter your credit card debt

At this point people sometimes
have questions like:

Visit our Lending landing page to learn
more about our no-fee, fixed-rate personal
loans with customizable payment options.

You could save

'1,537.03

Eligibility for a loan amount is based on
the information you supplied, intended
use and your credit report, as well as
our assessment of your ability to pay
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B u d dy Ba n k ® Haimaixisto una banca che. - B 00,00
13

Il conto corrent buddybank

buddybank (3 Pay buddybank 3 Pay
The versatile model of the
. . . . POpUlal’ items o) wlccnlofovrenlenuddybank Lacavladncve_dnlo . Lacanamde?uo i
Convel’satlonal WebSIte is bUIlt as ‘bl’uttomuntalgl)l. Bastachg, :.afcartadlcreldnp smart, con !.acartafdldefbno
la carta di credito buddybank astl;a sphon: |autoémat||tt:|, ; e‘ature Zs\zusc;v:l't |nr:ernaz'|ona:.e ) "
H ! uello che ti serve & nel tuo astercard Word Elite. che puoi gestire in modo
a platform to feature the client's Sy o
Concierge al 100% su tuttii canali.

brand identity and graphics,
while maintaining the core
functionality.

fa’carta’ di-debito buddybank

Un'app disegnata

esclusivamente per iPhone FILTRI =5
Ciao Buddy!
8 carte di pagamento integrate con Prenotami un tavolo nel miglior
Apple Pay e ristorante vegano, ore 20 per 2
— L/ — L/
— - o — w

User Focus: For this iteration
for BuddyBank, the

. ' #1230 Scopri di piti sulla
. ‘ nostra carta di credito
. ‘ 4 . 4 o \ e sugli conto corrente
& completamente digitali! La carta di debito Controllo delle spese
® cieroe
%

conversation design was
centered around selling and
comparing new credit card

& e molto divertente!

Recupero del PIN tramit

budggbank -

Associa ad Apple Pay &

i i che tipo di prodotti i — _—
options, since user research R Il tuo assistente banking e lifestyle disponibile 24/7. oftie; cansid che puoh gestre nmodo dighel
. . in buddybank entro i d A credito? 1100% su tuttii li.
showed this was the main aprile 2018 avranno i Ti bastera premere & in app per chattare con noi SRR W leeret
. . .. pacchetto 'buddybank love’,
tOpIC of site visits and che include carta di debito, Certamente! Il nostro conto
. credito e concierge lifestyle, buddy prevede una carta di
q uestio ns. &% gratuitamente per 6 mesi. N \ debito circuito mastercard e
' b la carta _di credito mastercard
poi bastera movimentare un @ ’/ ] ‘ ;\/i?lrfssllgse{vzn;efllr: ;;ar:: ‘
totale di 500€ cumulato tra le b
tue carte o accreditare — \‘ o ¢ a mastercard! = ” COntO COITe nte
. almeno 1500€/mese per non A ? L
Roles: The conversational pagare mai il tuo conto = . . s 3.330¢ € bUdgy bank
. . ﬁ buddybank love. ; © ot rgy gy,
website projects had a very / . . :
Tk Tutto in un tap. Basta code, basta sportelli
consu |tive aSpeCt, soO my rOle \ L4 automatici, quello che ti serve & nel tuo iPhone.
was to connect with the client s Y
. . grazie a te! ti q y!
and their business needs, and @  aspettiamo a bordo! 5
. . ———
bring that into the 3 e ‘ : o
. . Hai mai visto una banca Hai mai visto una banca Hai mai visto una banca Disegnato per il tuo iPhone
conversation design flow. As Icphhe(:1 :glo nel tuo Wa cena. . ey weekend Messaging Concierge 24/7 banking & lifestyle

well as applying the client
branding and graphics to the
interface.

Conto gestibile da app in piena autonomia

buddybank La carta di credito

_— “S  buddubank -

nonn annn annn
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e ti ricontatteremo nei
prossimo giorni per |'apertura

Mobile version: The mobile & ufiiciale del tuo conto buddy! \

version of the content- che tipo di prodotti

La carta di debito

. . offrite? carte di & Download buddybank Apy
adaptive Conversational credito? , N budggbank
website works flawlessly in a | — A e
smaller screen, taking Certamente! Il nostro conto a1100% su ot canali.

d f . f buddy prevede una carta di ‘ . .
adva ntage oT new |nter ace debito circuito mastercard e slamo dlqunlblll ‘V|a Chat
elements such as “suggested la carta di credito mastercard 24/7 e tramite noi potrai
. . world elite, una fra le carte prenotare eventi/ristoranti/
topics" and “content guide" pil esclusive della gamma hotel e dar sfogo alla tua Controllo delle spese
that overlay on the & mastercard / &  fantasial Recupero del PIN tramj
conversation screen. f > Tecnologia C-Less f
é i Associa ad Apple Pa
v B 9 ¢
— w — w b — % — w
User Focus: | took advantage = - &  buddybank Credit Cards — - - NCIERGE — - — » ces
Of hOW mUCh users are Il tuo assistente bank;ngelifesty mastercard '
already familiar with Tibasters premery ool IS sarch ho capito Come posso [
messaging in general, so | ‘
3 330 € Write messa offrite? cz . Recent ltems .
. % ge ! Write message Write message
created an enhanced version € credito? 8 Agent scarica I'app e sequi i
of it to be able to bring — e passaggi! ti chiederemo di
) = » %  Hai mai visto una banca lasciarci codice fiscale e mail

complex elements into the Certamente! Il nostro cont\ A\ \ \ e ti ricontatteremo nei

i buddy prevede una carta di’\ 8 i conto corrent buddybank \ prossimo giorni per |'apertura
experience. debito circuito mastercard e & fficiale del tuo conto buddy!

la carta di credito mastercard
world elite, una fra le carte

” conto corrente piu esclusive della gamma

budd bank &  mastercard! @ Ee4rtaditredito buddybank App Store

B Aticle Viewed % “Concierge %

Popular ltems

Available on the

Roles: | was responsible for
the interface design, and
conversation design, while
working with the dev team to
accommodate limitations of
browser-based messaging
with the new elements and
responsiveness.

Download buddybank App
Tutto in un tap. Basta code, basta sportelli

automatici, quello che ti serve & nel tuo iPhone. % la carta di debito buddybank

% Un’app disegnata
La carta di credito esclusivamente per iPhone
buddybank

Disegnato per il tuo iPhone

La carta di debito

Messaging Concierge 24/7 banking & lifestyle

budggbank
Conto gestibile da app in piena autonomia

Write message Send Write message Send Write message Send Write message Send




Conversational
Commerce

Maven For Uniglo

Taking advantage of the new
Google RCS and Apple Business
Chat technologies, we developed
an automated conversation
platform called Maven, using
new interactive widgets - calling
these projects “App-less" Apps.

User Focus: For the Uniglo
user, | identified that they
seek innovation and don't
want to be “pushed" product
and promotions. So | chose to
bring fresh new possibilities
to conversational commerce,
such as polls, exclusive
product catalogs, mini-games
and Q&A's.

Roles: To create the program
that would be scalable to
multiple clients, I've designed
the widgets, Ul, and basic
conversation flow, that would
be easily customizable. To be

in consistent direct interaction

with the dev team was
essential.

@

e
t

@
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< Uniqlo

Welcome to Uniglo’s

of people who looove Uniglo.

one of your own:

ASK UNIQLO

Jessie Jacobs
Montana

Q: What is your coziest and

warmest vest JUSTIN Were you there last night? think | .

A: My ultra light down is great. A: All the \ g_%hél\f:nglsN;EgUSE
Tested in the coldest winters in Winbledom finals coming up. And YOU ‘e

vermont.

Answer this question

them? Choose a question and

Messages

& Uniglo 9 :

Send it out!

Stewart Brook
Here is the location:

Uniglo
Ok, You'll get a new message from...

Sent! Let me see
what we can find...

Constance
Ok, You'll get a new message from...

Here are a few related answers:;

Michelle Stevens
Thank you! Let's get started

< Uniqlo

< Uniglo

Vodafone

Komorebi a global communit Let me send you some options on|

Michelle Constance
Actually that's a great idea!

WOMEN PRINTED SLEEVELESS What ¢
BLOUSE next
$19.90

I'm Maven, your expert guide

Here are some examples. Sté
interacting with them or ask

B
uy now Robert Stevens

Were you there last night? think |

Other Products

Andrew Kretzdorn
Were you there last night? think |

ASK UN|

I'll be sending you more

@ results as they come in.

Lisa S.

OCOMOOOHODHO

to choose what Roger wears!

@ Thank you!

Select:

ST |

More answers

Vote now!
elivere
What should Roger
= ¥ wear next match?

Why dont you jump in and
start responding some of

“click to answer”

Shop Collection

Vote!
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Capital Oancronace

Overview Leadership Our Approach Our Firm

™ Investment Philosophy

H M venas  Anchorage has a selective investment philosophy with a focus on situations that
ies throughout the capital structure, actoss various liquidity profiles and
1 assetfclasses, and take what we view as limited risk until we determine an asset
f 3 class or sector dislocation occurs.
o

. AnchorageCapital Gioup L.L.C.
Website A A

To reflect exclusivity and and the |6 © 4 o

high_end nature of this business Investment Leveraging Value Sourcing
. . ! Philosophy the Platform | Enhancement | Investments v‘xw_

| created a website intended to ——

perform as a corporate deck and

mini-app.

e

» Anchorage Capital Group, L.L.C. is a private investment firm
managing approximately $10 billion with 130 employees in
New York, London, Luxembourg and Sydney.

User Focus: There were 2 Our Approach

main user groups: Employees

that would use this as an

interactive deck, for them we

made the interactions clear or AN
happening on auto-play. For _ e e A [
clients, ho would access the T, et

website on their own, |

focused on bringing more : =

detailed information about y e

Anchorage Capital Europe, LLP (formerly Anchorage Ad-

Overview Leadersl

© ANCHORAGE CAPITAL GROUP, LLC | FOR INVESTORS | PRIVACY STATEMENT | TERMS OF USE

e O Res i Leade. © Ancronace Our Firm

London +44 (0) 207 659 0500
As of February 17, 2009, Anchorage established Anchor- 101 St. Martins Lane

34 o

Trading

Restructuring

- Natalie Birrell

. ] N R i Chief Operating Officer
t h e f un d an d p a I’t ners W|t h - visors (UK), LLP), a limited liability partnership formed e i s
! ‘activities, including: Business Development & Investor Relations, Accounting, Risk & Technology, Middle Office, Legal and
. . 12 tion. Ms. Birrell for by Anchorage. = —_

easy navigation and e s . Structured \Madgementy .
e . = R N Previously, Ms. Deutscls Trust, ol 7N y Anchol
) o i Luxembourg +352 (27) 12 7015 B R e Deving s perio, Ms.Bicrel eved s Chie Operating Offier for Deutsche Bank' $12 - Credit LV Investment throug
d | Scove r a b | | |ty Anchorage Capital Luxembourg S.4 r.1., a Luxembourg so- 15 Rue Edward Steichen e B s e e wlBo Research o
: N ciété A responsabilité limitée, provides certain administra- Luxembourg, 2540 MBA 6 i

tive and support services (e.g., documentation, accounting,

Portfolio portfol

tax) to Anchorage and its affiliates in connection with Euro- Group Group

pean trading activity conducted by

inginy
ment o
' L Z viding |
Roles: | first structured the ‘ Sydney 6120274 2000 —
- ACPA Pty Ltd, an/Australian proprietary company, pro- 259 George Street, Level 26 e
vides investment research and certain administrative Sydney NSW 2000

content, created information |
flow, and designed the UX

design. After some initial 2 »
tests, | formatted the digital O B TEa | T OF 063 ‘ R \ © ANCHORAGE CAPITAL GROUP, LLC | FORINVESTORS | PRIVACY STATEMENT | TERMS OF USE
design, and directed

photography work.

and support services to Anchorage and its affiliates.

UP, LLC | FORINVESTORS | PRIVACY STATEMENT | TERMS OF USE




Approach

Communications

Communication
Agency

Approach is a full spectrum
communications agency, and
focused expanding their digital
footprint and client tools.

User Focus: In order to make
it as easy as possible for the
use to hire and engage with a
PR team. Creating product
packages and courses easily
accessible via e-commerce,
and an engagement flow that
allowed for project
management via messaging.

Roles: | was responsible for
product, product design,
technology strategy and
directing the dev
implementation team.

APPROACH

Tools+

]

Influenciadores

Comunicagao Interna
em tempos de crise

© APPROACH
COMUNICACAO

Comunicagdo Interna Pacote Inbound Estratégia com Influenciadores

5.000,00 5.000,00

5.000,00

Acolher as dificuldades. Nao deixar pe

Transparéncia. Falar a verdade._scr=rt o_swmrriada o Paciéncia. respostas.
Transparéncia. | ‘
Transpa rénCia! j i - Definir o plano de Fortaleceroc

contingéncia da empresa e liderangas, ati
mostrar como as agoes identificar ou
estdo sendo executadas. embaixadore:
Isso traz mais confianga e parareplicar:
senso de pertencimento. correta é be

Como ajudar?

Omitir, minimizar ou mascarar
informacgado ndo vao ajudar em nada.
Sobressaltos, instabilidade e inseguranca
sdo mais bem combatidos quando ha um
fluxo de informagdes precisas e no volume
necessario circulando dentro da
organizagao

Valer-se de canais
alternativos de
comunicagao. Verificar os
canais prioritarios e mais
efetivos.

Mais dialogo
facilitacao.



Medaica

Telemedicine
Platform

User Focus: On this multi-
faceted project, there were 2
main users. For patients |
chose to keep the interactions
as simple and playful as
possible, while gamifying the
progress. For doctors |
brought a higher level of
detailed functions, which can
be easily accessed by
expanding panels.

Roles: | was responsible for
Product Design, UX, User
research, as well as Branding,
Packaging and Product
Marketing tools. While
directing illustrators and
animators to create the
avatars to support the user
guide interface, and also used
in branding.

&y G

Dr. Smith

' g‘
| - |
Done! Click to review.
Redo or continue to next step
T
Step 2

Place device on your chest at
position 1 and press record button.

SETUP ROOM

RECORD POSITION

x

RECORD POSITION

T

RECORD POSITION REDO

RECORD POSITION

T
=

eeéoe
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!
|
(]
|
(]
|
°
!

DONE!

meda;‘lcah Exam > Augusto Garcia

553

medaiica

Augusto Garcia
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Augusto Garcia
1210372020
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Lorem Ipsum sit dolem o m

» Brief arythmic palpitation
variation observed in relation to last week

-+ © 00:08

Lorem Ipsum sit dolem lorem ipsum.

© 00:09

The first step to
getting control
and clarity on
your heart and
lung health.

Start a quick session

If your doctor has sent you an exam ID please
enter it here

YOUR EMAIL

SUMMARY

G‘ Brief ary
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@ Larum c¢
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RRR. 515
aortic mi
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¢ 0 00:10
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Juicy

Social Media
Creators Marketplace

Juicy is a platform for small
businesses and agencies to hire
influencers and content creators
to promote their brands. The
goal is to facilitate access and
structure to searching and hiring
influencers.

User Focus: The user needs
an easy way to search, hire,
and manage creators. The
current way users define their
needs is through a briefing, so
instead of using a simple
keyword search, | created a
large copy/paste area for a
complex text, and presented
results in visual cards.
Management was done in a
modified subscription
purchase flow, which users
are accustomed to.

Roles: | was the team lead in
product, responsible for
project management, UX,
directing the design team on
Ul work, and driving the
execution of dev team.

- &

Nome Creator N

Projeto Coca-Cola

© kopenhagen.

Nome Creator Nome Creator Nome Creator Nome Creator

combinado R$ 600,00,
me manda a autorizagéo.

W 1465M 060
juicy

Nome Creator

Connecting Creators to Clients!

» 1465M 060

©

Proprietary Al tool Contractn

for smart voice and and closing through Nazaré

2,044%

12,79M 12,79M SOON Chamar no Whatsapp

© kopenhagen.

Get juicy
@felipeneto + ° S— ° [ ° SP—
o
Felipe Neto
(=) (=) =
© Riode Janeiro /RJ
\ ‘ Y| m [ o ] Ola, N
Vi
[N Meu nome é Felipe lacocca, e tenho um 10.000,00
- projeto suculento para fazermos juntos.
- Seu goleirao / Hipécrita desde
1988 0 — © 10
Publicidade: =) Ol Joao, estamos anho
Agente
Adicionar Projeto Salvar felipeneto@gmail.com g oMb
Cx Postal 55654 CEP produgao a0 ToTAL
TikTok com dois po: ndo
22793-970 aloja e contando toda a experiéncia de
Gyovana forma divertidal RS 25.250,00
PlayS0Agentes
e nstagram @ Engagement @ Average D outbe B ok

12,79M 2,044% 12,79M 12,79M SOON

Chamar no Whatsapp

Top Posts




Gaiz
Online Fitness

Gaiz is an online fitness
platform, where users can follow
a weekly video training program,
customize their schedules and
log their workouts.

User Focus: | took advantage
of the familiarity users have
with video subscription
services, and online courses.
Making the interactions and
instructions video-first. while
focusing on mobile version to
facilitate the user experience
at the gym, where they
usually bring their phones.

Roles: | led product, customer
experience, UX and product
marketing. | directed the
choice of technology
platforms used, while leading
the dev team on integration
and maintenance.

sua preg!

E ndo o
contrario

Gaiz

Pessoas que fazem
parte da nossa historia

A energia positiva das nossas aulas volta multiplicada e vira ainda
mais motivagao quando recebemos depoimentos assim:

v e
3 (9 ¥
“Tenho uma paixdo enorme!
Mesmo eles nao estando
presentes comigo, parece que
eles estdo comigo o tempo
todo durante o treino.”

Rafaela Silva

Arquiteta

“Foi uma mudanga na
vida. Uma mudanga bg
Prometi a mim mesma
ndo tomasse atitud
sobre treinar on-line e
iria ver resultado.”

Juliana Martins
Psicologa

GqQiz v

Minha semana

Juliana ta B
no Gaiz! 'YX X )

TREINOS
POR SEMANA

shs

A
29
Entdo é hora de se exercitar!

Acompanhe sua evolugao e 9 Minha evolugao

veja qual é a sua préxima aula.
2020
TREINOS

concluivos 18h 1h

15h

™ -
13h I I
TRENOS l I I I

POR FAZER

Comecar proxima aula

Seu proximo treino

Movimento gera energia! Continue
de onde parou e bom treino!

CP Training | Aula 4: Membros supériores + Abdominais

JAN FEV MAR ABR MAI JUN JUL AGO SET

OUT NOV DEZ

Novidades




WeDbSIA

Software Aggregator Video Interaction

At WebSIA my goal was to
reorganize the product offers,
and create a digital marketplace
for digital products and services.

W’ WebSIA

Disruptive Solutions

W WebSIA

Technology
Architects and
Advisors

Jornada e Experiéncia
do Consumidor

Eventos Digitais
¢ Hibridos

AT

Educagiio e
Gerenciamento
de Contetdo

User Focus: To simplify the

user experience in searching a

large product catalog, | chose g oo e — ===

to group them in 5 large -y s

areas, and used a an

interactive video interface to | : | A g,

navigate products. | also | o oo | T _ "\:, ﬁwfm v : /L
created a marketplace app : w =

with product offers, news,

recent features and customer ‘ - Eventos
Jornada do Digitais
support. .Commidor bﬁido:

Ambientes de
Trabalho Digitais
e Hibridos

area de trabalho
e seguranca

Convert & Retain Connect & Entertain Meet & Collaborate

Roles: | first focused on

branding and product

marketing, then led the - Giciémo
product team on the ;
marketplace app, and

SALAVIP | COMRARILE

supported strategic sales.



Home Style
& Stage

Real Estate

The goal was to create a
simplified solution for a real
estate portal, which connects 3
parent companies, multiple
listing sources and agents.

User Focus: There were 2
mais user groups: The clients
- for which | chose a simple
visual unified search that
aggregated results from all 3
sources. The management
company - for whom content
maintenance and editing
should be simple and fast.

Roles: | was responsible for
product and technology
strategy, integrating
platforms, product design, UX,
and branding.

HOME
STYLE
&STAGE

STYLE

We have established direct We follow your lead . . Entire
buying relationships with project or just a part of it to start
several furniture vendors and - we offer the flexibility to
because of these relationships accommodate your desired
we are able to pass savings on timeline

to our clients

TR

STYLE
&STAGE

STYLE STAGE

Over 20 years of experience.

We provide full-service home staging solutions to
get the most value out of your property. Whether
you are in the market to sell or rent, we share our
expertise on what today’s buyers are looking for

Getting your home show ready to

Professional, Unique approach to in a home. Our goal is to present your home to

Find your new home with

NanciLewisHomes.com interior design sell fast and for top dollar. stand out amongst the competition. From listing
to closing, we present your property as a
finished, high-value home of distinction for

maximum return on investment




BRANDING



LivePerson

Software

For the branding of the
world's leader in messaging
software company, we used a
primitive sun symbol, as well
as a bright orange
representing wisdom.




LivePerson

Software
£¥ LIVEPER

Qian In

LiveEngage
Makes it Easy to «

Connect with

Your Customers

Increase sales conversions and overall
customer satisfaction

ntinuous Care v

Flexible Health

X

Y]

- .
= TeleTalk ‘ ' P
My conversations a8 (! Conversation with Botto & Jessica Hendrix L | E E R S O N

Botto

Let me know if you need any help. How to implement ABC JUNE 12,2018 B x

Hey there

Sales Bot Lorem Ipsum is simply dummy text of the printing and typesetting industry.

Lorem Ipsum has been the industry's standard dummy text ever since the 1500s,

when an unknown printer took a galley of type and scrambled it to make a type

specimen book. It has survived not only five centuries, but also the leap into

electronic typesetting, remaining essentially unchanged.

t was popularised in the 1960s with the release of Letraset sheets containing Lorem

Joe Pastorini Yep, why not Ipsum passages, and more recently with desktop publishing software like Aldus
PageMaker including versions of Lorem Ipsum

I'm here if you need anything

Let me know if you need any help. Wanted to share few things:

We are now able to use offline mode :)
Pay my bill o We will add Jessica as soon as we can, ok?
Thank you very much

Daniel Philips (8 Helloagain

Technical support for mobile
o3 (rainess
Sylvia Jones
M ki Reset P: d
P — @™

Michael Anderson
Sales representative

Mia Mars
Social Expert

I » @ 0127422

For the branding of the
world's leader in messaging
software company, we used a
primitive sun symbol, as well
as a bright orange
representing wisdom.




Medaica

Telemedicine

To bring warmness we used a
rounded friendly type and
sober colors applied on the
branding, packaging, product
and the digital presence.

medaica

The M1 Stethoscope package indudes an M1 Stethoscope, USB cord,
and USB adapters. Medical exams with a dinician not incleded,
.,,,“ addRional [ees apply Image for Blustration purposes only. Patent Pending.

medaica.

Telehealth
Stethoscope

FDA CLEARED

Electronic Stethoscope
for telemedicine heart and fung exams




Approach Network

Communications

AUDIO
VISUAL

APPROACH

direta.

This group of brands were
created to work harmoniously
under the new identity of this
communications agency.




Sea Moss

Supplements

autra O remedies

With Bladderwrack
& Burdock Root

MosSs

With Bladderwrack
& Burdock Root ‘

"romotes Thyroid Health* Sea
Soosts Immune System* Moss
'Ovides Anti-Aging Benefits® With Bladderwrack
R0V & Burdock Root
e
For this health supplement gan CaPSUleS ' E
brand, we created a sober —— d r;en Thyroid He lth*
identity combining custom == _ Provides Anti-Aging Benefits’

illustrations and clean type. 120 Vegan Capsules




Hotel da Praca
Hospitality

HOTEL DA PRACA

TRANCOSO.BA

. HOTEL pa PRAGA
For this hotel and restaurant

we developed a sophisticated
identity reflecting the colors
and tastes of Brazil.




Opa
Olive Oil

We wanted this brand to be
rustic, timeless and reference
the greek olives which make
the oil.




Agro Food

Exports

Once we created this custom
illustration for the logo for a
major coffee export brand, it
was applied on the large jute
bags of coffee, and quickly
helped make the brand know
as the “parrot coffee”
throughout the world.




Viva Light
Healthy Nutrition

J VIVA LIGHT

CONGELADOS GOURMET

For the brand symbol we
created a logo with leaf or
bean pod forming a “vV”
combined with with warm
minimalistic type. Applied in
all food packaging, uniforms
and signage of this healthy
food brand.




Vegan Divas

Vegan Pastries

—— Always Delicious ——

For this unique vegan culinary
brand, we used custom script,
bold colors and retro imagery,
for a classical look.




Galeria 18
Art Gallery

This gallery features
renowned Brazilian
photographers. So for this
identity the design had to be
as minimal as possible and
yet recognizable.




Artepadilla

Art Producers

\WVielelli=
\odema

Srasilelra
1940-70

Reflecting the era of this
interior design exhibit, we've
brought classic Swiss
typography and minimal art
direction for the photography.




Carbrasmar
Yachts

Redesigning the identity of
this classic nautical brand, we
introduced the seagull symbol
and refreshed their iconic

typography.




Moderna da Bahia

Modern Art Museum ;

| . . . . 7 o8 9 10 11 12

SALAO
DA
' BAHIA

gy 12

L

1

¢ 00 112 13°

B
.

For this art show brand

identity project, we've

combined minimalistic

typography with impactful -
colors. :

¢ el A Al




Lenny Niemeyer

Fashion

We've shot a beachwear
collection completely
underwater, achieving a
whimsical ambience for this
iconic fashion brand.




Joana Joao
Kid's Fashion

For this branding project we
created custom typography,
and with it we built a series of
fun characters using type
elements. We used them on
the web presence, packaging
and signage.




IMPORTS

STOKED

IMPORTS
SINCE ‘96

Ruggedness, simplicity and
clear legibility was used for
this outdoor sports brand.




Caricatura

Fashion

With custom typography and
illustrations, we developed
this brand identity used in
fashion prints, store windows
and signage, packaging and
main brand.




Fixit
Art Repair

We created a versatile logo
that can work at any
orientation, to be used in
boxing tapes, packaging and
stationary.




Olandi
Eco Park

parqueecoldgico

oLAN

Jurere

We've developed an exclusive
hand-written typography and
illustrations, for branding and
signage on this eco-park.



Agatha

Fashion

On this rebranding project
we've created a custom
typography for brand and
sub-brands. Applied in
everything from packaging to
store windows.




Huma

Movies

On this movie production
company we brought simple
imagery and clean typography
to the branding.




AUGUSTO GARCIA DESIGN 646 886-2249

garcia.gugu@gmail.com

www.augustogarcia.com


http://www.augustogarcia.com

